B 3 E #E RS2 102 £ 5 EA LIS ANERA
AAE@R] C AHLEERLAALE T A S % a)

A B (REB) * TR (S T T URR A F: XXRR)(4102)
£ 8_R-F_1_ Rk [BFE-F1 4%

—~HHEXFER AP XEETFIFAR - (50%)

BB R ERERE 7

BB ENESE (AABE 8RR ) BERER  BRARKLIEEZA
(e RS » FPEFH SR AR SIEEERERRE - &% AR
I BRI IR EE O KIERE » BB T E ik Ey
& - BENEEANIE - REEEEHRE - A8 TR —EME8ER -

B BPILAGEHERIE - TAlsERE SR ENTIR IR E
5 o KEPD IR BFHERRE - A ERFIE TR EL—BEE - Bl
VBRI RER LRI BIEE - BEER  REHEEHIE
T RS —EEST ? HHE I g R RN EAIL . AN S HEHE
Ak ERASHNEE—R A 8EEY - gt EEEw
e o

( HrfHg )

[T —ERANEEREEA R ERETEIC AR SmE 7 BEZRIR
B EEE TSR BESEEERRFHENGEGES A Lieff o 1IE&ERIE
FETHIE @ ERFERIUERETERE -

ER FASHTENEE  SwEET DA TIERERS B O E SRRk EHE
i - SBHIES - 5 THILFRTRER - HEE TFRE LS UWARERERR L
515 - AR ANRMEE CHETFERAREE  HERRnRYE FMREN
1%SEIE  (BERNIEARSSER AR EEEE A ARIELE - aEfifk - fefEs
HRIEHE - SIEASHENSIEE - i E Ci& T EHEEEIE -

TEEEaaARERE - TRALE , RAEER - BRGBFE B AR
ar RS B B —F TS B 5 BB KR REIE @ NIC AN E s — H R
HEHESE S - FibiEmmes - EETEERE - EE A AT ERIIEK
BTG EE T FEALL ) AEB—SEARRSRI S S e HE el -
(HERER R R R ENFEN?

EHEZ N TR BEEEE - Fiell—ESFELAwR  WRATERER
EETRET - e AiEE - BETARA - TERFFEAREEERETEEH]
EREEPIEEY - REESTRLES T E8RAENRE -

BEBFSZ BT [BEE - EHEN AT S RIN SN » WK ILEA T
BIEREEE - FUEA - FHEES - —HIEEEBRNE - KFERIR
REIEREESD > BEHESE TIREEEREEATHRSYIER 0 A1
REsRg TBEEI R | - RIS EERY 0 HEESZEHHY - #E72GER -




3rE i K 102 L F F AR AN RAL
ZprEEa ) - FEGEEA LAY FaFiFia)

XA B (RAE) 1 SURKIFH (2 F X RK A& 3t SUSCURK )(4102)
£ 8 R %_2 & A [(ZEE5F) 5%

AR AY FIRERGER BT  KBE —'Jx*?f%%‘z o BT IEEHERWE - (RS
BEA B TT#UE - =h ﬁﬂfgifﬁém 4y 0 BACE AT IEME - (HA AR A
/r IS ES R ANEE EﬁTmHQE@Eﬁﬁﬁ; SR VATRARE - KHILEREE
EEEER - AFER R

A A EiR R B EREt AN o B L GFEER S REH R FERIA  E
WA NICEEEIE i E LB EEEEAETE - 1EH - [FARBfERETE
CEREER IR o EHAAL - EraNFEIEAARTATIE Y - AR BUEER AN B LB FIHE
AR » HLERHEFEEECEEE ST AE -

@ SEREIE T TR DUIREFRREPIIRT AR SRR RE
RIS - FTeER—E » FASE AGERICAETERVER - FMERREER R
EEAE MY o RILEIRERE  hAgZ AFITRESEILNE - 2560 E W
(Robert Nozick ) FAELFTE (ST ~ BIZEGFEF) —F Pl 7 — R
ks R (BRI FIN) EERMA  RELETE_ERIFEAIBBHEEIE - j]fﬂlol
ST » Bisg E 2 LAE R B R E R ERITHY - A A R 2GEE
R Wb ME’J%""“’E’& EHEEEE M —A MRS BN ERERE—HE
#hE I He

&fgfﬂﬁ%ffﬁﬁf‘%ﬁﬁ’\ & NCEMERIE 1B AR R A a0l IEMET T
Hober CEIE - HRNEREA  EXLERT TS EBMALE EiEfERIE]
TR REHBECH] - EMEINEETT > WG T AMTRIVER » ek
TR EH R
SEEFEAS T AR E R - (HEEEAE T {EREER e e R
TEEHIE ? EXEZEAER
A HERSRAATER - FIEEAREREERE - A2 AgERA
(P9 FT B T E B AR AT AT ML © B R 2RI - 38 BeiRH @ TEZ Bt gl E i
R RFH R EE » aOth T ReiR AN IE B B RERAYARSS - ... HIEEWL - BRES
er T FR 1 B B EREE I BUREED - T (EE AT R R EERE R - /&
RAGAFEE  BEEEFE AN ABFRAMEEELART - AP  ARMAE S
e SRR BB E AER B CORESD (AR ARERE  WAESE)
(BB TR RS —FEGIRE » SRk R A ES A » 1 B EhE AR HE SR
(Z‘Fﬁﬁ?ﬁﬁ&k%%%m) IR R EA S EREH - B EKT ieEE
K~ EEEEHHEIRS A IE B AR -
FIRHYIETE AR Jﬁ%/iﬁ%rﬂﬁﬁf%fﬁ%ﬁﬁéﬁﬁmr I o ANt SER N EE R B
sEaten , PrRFIEEFEE TIRMEE 7R BHENE - i —ERBATILAEER
=y R R (BMESEE FAEEIRR) - 3% 0 BUNFTRERIEERZR -

{JTE? ?i{ AN Lﬁ—%‘*% ?

JJ




B 3L F ¥ RS 102 £ FEAA LI F AN LA
ZArpraan @ HIIEEMRAAALY FaFiE Ea)

A B (KE5) © SUBKIFH (B F X SUBK & 3% SUXRK)(4102)
£ 8 A% 3 ® *wa [BEE5 - F]I H#HXK

FRLL » 58 LBEEBRE R AR ME BT S 52 A5 EEHVE R « BEgGER
RIZ A R tah e e e Ry BL AU Bl - (BAEm AR R RYIERREES  TEM ST AT L #EE AN
ENEIEAEFETRIRE - #HEIRFIRS O RALE - @A AE BRI 28k
JEERIE 7 BAENBRRA -

559 B HEBRIS—ERE - R EBINE Ik A KEE E AR AR
fix - BUA - FETERBIESSANIER - BLEREE LS SR ARBRT - B2 A0
RBATEISFS  BIF— AT RNERERRIERRE - HILBUFER—ikRTRER
H B IEhE H BRI R EE 2 -

FELL - T BAFRIAEERRA R ) (AT EEHCHE - ... . BERBUTAIHE
B~ R RK B IR SE eI AT AR L EIKE AR - EXRGEABENT
RIKIERZ 7S IEHE - it H. - MtEREVIRARSRE - BERREEES —RMERE -
FRblfE BBz AFEER e fl e HERREE - S MULEAYRE
i o

( HRFEIHS )

HHE— R AT BB BUTRITRE » WAL X E BRI AR - BRG] 2R
FIPF—8 » TEE2ERE ARKRERYR FEALE @ #HEM S EXREUTHIEE FLE
5 ? BB RHE - —@EA/JVMY ' K1, BEEEFERRHIEEBUTHNEE
NMEE > AKBUTTIRERVAREE » BE " A F ) 7 &R RGERBEEREmME - ...
WNRARIRE TR B AR TR » alE S S H BB R RIS  FRATTHL
FEOIER T RNE R » T ETRIERTE - EFRBIERNAREGF  IE
THEREEERCER  HREBEEBRNEO - REBRAEEA » A r]gedEE
ZMBEMAER  —IRAOREAEEWILL

RAFAFE - FeFF  BEEAE?
B EHAR 0 2012 4 5 215-225
(R AR 3 F BT )

R ©
(—) AMEHEN " N\REREHEEERS WEERMA ? wiEB O BFLUANR
B - (15%)

(=) HREER  BADKRAY ERFHEEY - A\REEGERER - 8%
SRR TEELSE AL - BRI RS B B TR E - B
LA EANEERR - AR RES R LT BRI e B
DHRETYEFARERR IR - SR © ANSMRRA (e - SATRE Lt ¥ 78 ? 5
HER R - (20%)



SMFEARL 102 2 FEE L ANERA
2y FHEEEATABELS FaFFKELER)

£RAE (KEB) | SUBKIFH (4 P XSUBK A 35 X X kK)(4102)
£ 8 BB'% 4 8 *Fa [ EEE5F)]I %X

(=) IR EERIAEBNEEL ? 58 HEARMA 7354 » HEREMA?
(15%)

™ A Bﬂ LA—FXE—  3F 24 'I E]’&Fﬂjﬁﬁ (20%)

(The Economist, November 10th, 2012, with certain modification)

Translating and the law
Legal language
Services specialising in language and culture are in demand

IN A high-heeled argument last year, Christian Louboutin, a shoemaker, sued Yves
Saint-Laurent, a fashion house. Louboutin was irked that YSL made footwear that had
a red sole, a distinctive feature of Louboutin shoes. The case was tried 1n America, but
both companies are French. This presented a few problems.

Louboutin’s lawyer, Harley Lewin, describes four layers of difficulty in
international litigation when [it] comes to ‘“discovery”’—the right to demand
documents relevant to the case from the other party. The first, and most obvious, is
language. The second is culture: how frank people are in e-mails varies widely from
country to country. The third is local law. France, with little tradition of discovery,
has strict privacy laws. These can, for example, prevent low-level employees’ names
from appearing in documents in discovery. Finally, there 1s the sheer volume:
electronic communication has made discovery a huge undertaking. Mr Lewin says the
vast majority of those e-mails say nothing more than “yup”, “OK” and “sure” (in
whatever language), but lawyers have to go through them all anyway.

American courts give litigants an expansive right to discovery. It 1s a process so
long and expensive that it is commonly used to impoverish and exhaust legal
opponents into settling cases. Many lawyers abuse it. And the cost and complexity are
magnified in international cases, such as a recent patent-infringement trial in America

involving Apple and South Korea’s Samsung, where language and culture have to be

taken 1nto account.
It is too much for one lawyer, or even a small firm. So specialists are filling the

void. Mr Lewin hired TransPerfect, a language-services firm. It helped to arrange a
“silo” system for protecting certain communications, to meet France’s privacy laws

while obéying the American court’s discovery orders. TransPerfect also translated
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huge numbers of documents from French, Italian and Spanish. These documents, Mr
Lewin said, were critical for Louboutin’s partial court victory over YSL: red soles
could constitute a protectable trademark, but an all-red shoe with a red sole would not.

Common Sense Advisory, a research firm, estimates that the worldwide
language-services business is worth $34 billion and it is growing fast, at about 12% a
year. No firm is big enough to dominate and most are privately held. The biggest,
Mission Essential Personnel, boasted revenues of $725m in 2011; TransPerfect raked

in $300m. Fees from legal work can be juicy.
TransPerfect worked for both sides in the case involving Apple and Samsung.

When Panasonic, a struggling Japanese electronics-maker . . . , bought Sanyo, another
one, in 2009, America’s antitrust authorities required so much documentation before
approving the merger that TransPerfect hauled in $25m in fees for translating around

100m words.
Specialised “e-discovery” software helps lawyers cull the masses of electronic

data. But in international deals and lawsuits, such software must be run by cultural
and linguistic experts to make sure the correct search terms are used and the right
information is ferreted out. Translation is still something that computers do badly
much of the time, especially when the topic (a drug patent, say) is a difficult one full

of technical details.
The many law students wondering if the rotten legal job market will ever

improve should take note. The twin forces of globalisation and technology may put

many mediocre lawyers out of business. But those who master languages and

computers may find themselves in demand.
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GOING FOR BROKE (Article adapted from FORBES, October 8, 2012)
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Chuck Feeney has earned $7.5 billion, but he's not on The Forbes 400. Instead, the Duty
Free Shoppers founder has secretly given it away as fast as he's made 1t. All he
personally has left is $2 million--and credit for inspiring the modern philanthropy
movement. Chuck Feeney is the James Bond of philanthropy. Over the last 30 years
he's crisscrossed the globe conducting a clandestine operation to give away a $7.5
billion fortune derived from hawking cognac, perfume and cigarettes in his empire of
duty-free shops. His foundation, the Atlantic Philanthropies, has funneled $6.2 billion
into education, science, health care, aging and civil rights in the U.S., Australia,
Vietnam, Bermuda, South Africa and Ireland. Few living people have given away more,
and no one at his wealth level has ever given their fortune away so completely during
their lifetime. While the business world's titans obsess over piling up as many riches as

possible, Feeney is working double time to die broke.

Feeney embarked on this mission in 1984, in the middle of a decade marked by wealth
creation--and conspicuous consumption--when he slyly transferred his entire 38.75%
ownership stake in Duty Free Shoppers to what became the Atlantic Philanthropies. "I

concluded that if you hung on to a piece of the action for yourselt you'd always be

worrying about that piece," says Feeney, who estimates his current net worth at $2
million (with an "m"). "People used to ask me how I got my jollies, and I guess I'm
happy when what I'm doing is helping people and unhappy when what I'm doing isn't

helping people.”

What Feeney does is give big money to big problems--whether bringing peace to
Northern Ireland, modernizing Vietnam's health care system or seeding $350 million to
turn New York's long-neglected Roosevelt Island into a technology hub. He's not
waiting to grant gifts after he's gone nor to set up a legacy fund that annually tosses
pennies at a $10 problem. He hunts for causes where he can have dramatic impact and
goes all-in. "Chuck Feeney is a remarkable role model," Bill Gates tells FORBES, "and

the ultimate example of giving while living."

For the first 15 years of this mission Feeney obsessively hid the type of donations that
other tycoons employ publicists to plaster across newspapers. Many charities had no
idea where the piles of money were coming from. Those that did were sworn to secrecy.

Now that his quest to give until nearly broke is coming to its conclusion, he's opening
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up a bit. What emerges is one of strangest, most impactful lives of all time.

Feeney grew up in an Irish-American neighborhood in the blue-collar town of
" Elizabeth, New Jersey, coming of age in the Great Depression. He served in the Air
Force during the Korean War. In 1956 he traveled to France and got involved in the
business of following the U.S. Navy's Atlantic fleet, selling tax-free booze to sailors.
Competition was intense, but he got ahead by using his military expernience to talk his

way directly onto ships and gathering intelligence on the fleet's next destination by

chatting up local prostitutes.

[t was a nice little business, but soon the Japanese economic boom would transform the
scrappy operation into one of the most profitable retailers in history. In 1964, Japan
lifted foreign travel restrictions, allowing citizens to vacation abroad. Japanese tourists,
along with their massive store of pent-up savings, surged across the globe. Hawaii and
Hong Kong were top destinations. Feeney, who had picked up some Japanese language
and customs while in the Air Force, hired smart, pretty Japanese girls to work the stores
and filled his shelves with cognac, cigarettes and leather bags that gift-crazy Japanese
snatched up for co-workers and friends. Soon Feeney and company had tour guides on
the payroll who herded tourists to DFS stores before they had even checked into the
hotel so they couldn't spend money anywhere else first. The Japanese were such
lucrative customers that Feeney hired analysts to predict which cities they'd flock to
next. DFS shops sprung up in Anchorage, San Francisco and Guam. Another target was
Saipan, a tiny tropical island just a short flight from Japan that he predicted could
become a hot beach spot for Tokyo residents. There was a catch: The island lacked an

airport. So in 1976 DFS invested $5 million to have one built.

The tourism rate dropped after the Gulf War and Feeney tried to sell their company to
the French luxury powerhouse LVMH, owned by billionaire Bernard Arnault. Feeney
got owner Alan Parker on his side early. Pilaro and Miller would prove harder to
convince. For two years the four owners battled with themselves and Arnault over
prices and deal terms. Each player brought their own attorneys into the scrum. "Every
time I'd see a new lawyer I'd say, 'Holy Chnist, how much are we paying this guy? ' "

Feeney laughs.
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During the sale to LVMH, Feeney reluctantly gave up his anonymity but in the process
gained a better tool for good: a powerful following. Two of the world's richest men, Bill
Gates and Warren Buffett, credit Feeney as a major inspiration for both the $30
billion-strong Bill & Melinda Gates Foundation and the Giving Pledge, which has
enlisted more than 90 of the world's richest to (eventually) grant half their wealth to
charity. "Chuck is fond of saying that none of us has all the answers," says Gates, "but ]

know that Melinda and I have learned a great deal from him in the time we've spent

together."

He forces charities to compete for his cash, requesting detailed business plans with
clear milestones and full transparency. If a project runs off course, Feeney cuts funding.
He chooses programs that promise exponential returns that will allow people to lift
themselves up. He pumps billions into university research in places like Ireland and

Australia because he believes it creates a skilled workforce and attracts top talent,

setting the table for high-tech industry and foreign direct investment.

Casual observers categorize Feeney as frugal, but that's a simplistic diagnosis. On the
spending side Feeney obsesses over value, and on the cost side he loathes waste. Ior
Feeney, he flew millions of miles in coach because first class didn't get him to his
destination any faster. He wears a rubber Casio watch because it keeps time like a
Rolex. Even Feeney's taxes underscore how he thinks: He has aggressively tried to
avoid taxes at every stage in his career, despite gaining no personal advantage in his

later years. Eventually, less taxes meant that he could give away more.

That's a lesson he wants to teach the new class of philanthropists: Don't wait to give
your money away when you're old or, even worse, dead. Instead, make substantial
donations while you still have the energy, connections and influence to make waves.
"People who have money have an obligation," says Feeney. "l wouldn't say I'm entitled

to tell them what to do with it but to use it wisely."

(1) How is Feeney different from other philanthropists? (15%)
(2) How did Feeney succeed in the duty free business? Please use the events described

in the article to help explain your points. (15%)



