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(1) £ Bl K & LRI & (The National Cable Television Association )
(2) #1493 £ B & (Federal Communication Commission)
(3) xBEH & (The Motion Pictures Association of American)
(4) AL %5 3 (International Telecommunications Union)
O) A EERBZEARLE B & (The National Television Standard Committee)
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(1) B3y R &M (Information Infrastructure )
(2) BBy % 4% %5 (Support facilities for information activities )
(3) F3fay 3 (Market for information )
(4) B -F &M AR (Electronic data services )
(5) AW by I3 R E & W (Wholesale and retail trade in information goods )
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